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Student Entrepreneur Program

Weeks 12-15: Branding & Customer Service

Create a Simple Marketing Message for your print shop:

Teacher:

“We have been looking for the marketing that is all around us. Now it is time to think about how we
can market the print shop we are building. Remember, marketing is all about telling people about
your print shop. It will tell people what you offer, why what you offer is special, and why they should
choose you to do their printing. To do this, you need to create a marketing message that explains
what the shop is about. You also need to create a marketing image, like a logo or a flyer, that shows
everyone what the shop is about.”

“To do this, you need to think about:
Who is your customer? What do they need from the print shop?

What makes the print shop special? Is it good prices, or is it because it is run by students, or
maybe both?

How can you make the message clear and catchy? Use simple words that grab your
attention.

What colors, fonts, and images match your shop’s style? Maybe it's your school colors or
mascot, or maybe your class has a theme it operates on.

By connecting marketing ideas with your design work, you’ll make materials that attract customers,
share your shop’s story, and help your print shop succeed.”

Use the Print Shop Marketing Worksheet to brainstorm some ideas.

Go to Canva.com and use the CanvaAl feature to give you some ideas for a logo.

Be sure to check with your district to ensure that you are using their copywritten branding in your
marketing. Your school may have their own fonts and unique color identity that should be adhered to
anytime you market your print shop. Contact the communications office of your school and ask them
to provide the unique font, colors, and school logo to use in your marketing materials. Most districts
will have a “Marketing Kit” that contains all the school-copywritten materials. Additionally, you may
need to sign a contract with the school stating that you will follow those strict marketing guidelines.

Teacher Tips: Get the word out about your print shop. Try having your school’s video team make a
video promoting your new business. Have the students make some simple products, like a sticker of
your school logo or mascot, and pass them out to teachers and administrators. Make items to sell
during the holidays and have your students sell them during lunch or at sporting events. Reach out
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to administration and ask if your students can give a short talk at your next school board meeting
telling the board about your new print shop- be sure that the students are the ones presenting before

the board as it is very impactful to see what your students can do (hand out personalized stickers to
each board member)!

Communication skills and customer interaction role-play

Simple Role-playing strategies to communicate with customers

As your business grows, more customers will visit the print shop needing assistance. It's important
for students to be ready to interact professionally. The following scripts are simple and effective,
perfect for classroom practice. For many students, using these scripts provides a clear framework
that helps build confidence when talking with customers they may not know. Spend time practicing
these scripts so your students know what to say when a customer comes into your shop. TIP: have
your principal or other teachers role play with students.

1. Diffusing an Upset Customer at the Print Shop
Scenario: A customer is upset because their order has a mistake.

Script:

Student: Hello! I'm very sorry there is a problem with your order. Can you please tell me what
is wrong?

Customer: The colors are wrong and it's not what | asked for!

Student: | understand. Thank you for telling me. We will fix the mistake quickly and get it right
for you.

Customer: Okay, | hope so.

Student: We will make sure you are happy with your order. Thank you for being patient.

2. Happy Customer Picking Up Their Order
Scenario: A customer comes to pick up their finished print order.

Script:

Student: Hello! Your order is ready for pickup.

Customer: Great! Thank you so much.

Student: You're welcome! Please check your order and let us know if everything is okay.
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Customer: It looks perfect, thank you!
Student: That's wonderful! Have a great day and thank you for choosing [Print Shop Name].

3. Phone Call Interaction
Scenario: Answering a phone call from a customer asking about their order.

Script:

Student: Hello, this is [Print Shop Name]. How can | help you today?

Customer: Hi, I'm calling to check the status of my order.

Student: Let me check that for you. One moment, please.

Student: Your order is ready for pickup / We are still working on your order and it will be
ready soon.

Customer: Thank you for the update!

Student: You're welcome! If you have any other questions, please call us anytime. Have a
nice day!

Email Etiquette

Simple and effective email templates

Teaching students how to create professional emails is as important as creating beautiful products to
sell.

Print Email Etiquette Visual

Show students the visual of the parts of an email. Discuss the different fields that are labeled on the
visual. Have students open their device and have them locate the parts of an email in their email
platform.

Email Etiquette Overview:

Teacher: "In our print shop, we use email to talk with customers and helpers. Writing good emails
helps us sound professional and polite." Refer to the visual of an email with labeled parts. Say”
There are three simple rules for emails in our print shop.

1. Be polite: Use words like "Hello," "Please," and "Thank you."
2. Be clear: Write short sentences that explain what you need or want to say.
3. Check before sending: Read your email to make sure it makes sense and has no mistakes.
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Choose one of the email templates in the Email Etiquette Visual printout and show it to students.
Read it aloud and highlight the polite words and clear sentences.

Divide students into groups and give them each a scenario and ask them to create an email
response using our three rules.

Scenarios:

Thank you for your order.

We made a mistake with your order.

Your order is complete.
Gather as a group to share and discuss what each team wrote. Compare their emails to the
templates provided and help them make any needed improvements.

Give students the email addresses of teachers so they can practice sending real emails. Make sure
to review their emails and provide helpful feedback to support their learning.

Teacher Tip: Set up an email for your printshop. Send emails to the printshop email address and
allow students to respond, as an “electronic role-play" activity.
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