
 

Quarter 3:  
Business Expansion & 
Marketing Strategies 

 
Grade Levels: 7th-12th 
Time: Five 45-minute class periods per week 
 
Editable versions of premade resources, such as Mini Lessons/ 

slideshows, are available by clicking the hyperlinks in the 
“Materials” list. Materials highlighted in green are located in the 

“Resources Folder” and can be printed for classroom use. 
 

Rubrics for grading projects and participation will not be 
duplicated in the weekly folders to minimize clutter. Please 

return to the folder of the week they are introduced, as needed. 
For example, the Product Quality Rubric, which can be found in 

Week 8, will be used throughout Quarter 3. 
 

 

 



Week 19 
Topic: Introduction to Marketing Campaigns 
 
Objective: In Week 19, we will explore what makes a marketing campaign effective 
and how businesses use strategy, creativity, and data to promote products or 
services. Through analysis, discussion, and hands-on planning, students will 
begin developing a promotional campaign concept for the class business. 
 
Standards: 

●​ ISTE: 1.6 Creative Communicator  
●​ PA BCIT Standards: 15.9.8.I (Marketing), 15.4.8.H (Computer and Information 

Technologies) 
●​ CTE Standards: Marketing Techniques 

 
Learning Objectives 
By the end of the week, students will be able to: 

●​ Identify and describe the major components of a successful marketing 
campaign. 

●​ Analyze existing campaigns to determine target audience, message, and 
appeal. 

●​ Develop and present a promotional campaign concept aligned with 
business goals. 

●​ Evaluate campaign strategies using peer and self-assessment tools. 

Materials: 
●​ Canva or PosterArtist 
●​ Sample print and digital campaign materials (videos, posters, or social ads) 

○​ Review these websites prior to class and select a few (not all listed are 
school appropriate material such as beer ads): 

■​ https://business.adobe.com/blog/basics/marketing-campaign
-examples 

■​ https://www.ziflow.com/blog/types-marketing-campaigns 
●​ Marketing Campaign Analysis Worksheet 
●​ Campaign Planning Worksheet 
●​ Peer feedback forms 
●​ Demographics vs Psychographics- Click Here 

 

 

https://business.adobe.com/blog/basics/marketing-campaign-examples
https://business.adobe.com/blog/basics/marketing-campaign-examples
https://www.ziflow.com/blog/types-marketing-campaigns
https://www.canva.com/design/DAG5WFcMXzw/oAbWWK__N9lU1Fqvyf7qqg/view?utm_content=DAG5WFcMXzw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


 
Days Lesson Plans 

1 What is a Marketing Campaign? 

●​ Warm-Up: Brainstorm “What brands advertise best and why?” 
●​ Discussion: Define a marketing campaign and review its goals 

(awareness, engagement, sales). 
●​ Task: Watch 2–3 campaign examples (commercial, print, or social). 

Students identify common elements that contribute to their success. 
●​ Share: Small group discussion – “Which campaign spoke to you and 

why?” 
●​ Exit Ticket: Write one key element that every successful campaign 

should include 

2 Analyzing Real Campaigns 

●​ Task: Students work in pairs to analyze a real-world marketing 
campaign of their choice using the Marketing Campaign Analysis 
Worksheet (audience, message, visuals, emotion, and call-to-action). 

●​ Discussion: Compare findings across campaigns. What similarities and 
trends appear? 

●​ Share: Each pair presents one campaign insight to the class. 
●​ Exit Ticket: “What does a strong marketing message sound or look like?” 

3  Understanding Target Audiences 

●​ Warm-Up: Think-Pair-Share “Who is our school’s target audience for our 
print business?” 

●​ Mini-Lesson: Discuss audience demographics and psychographics. 
●​ Task: Students identify and describe the target audience for the class 

business. 
●​ Reflection: Journal “Why is it important to know who you’re talking to 

before you design?” 

 
 
 

 



4 Planning a Campaign Concept 

●​ Task: Students use the Campaign Planning Worksheet to outline a 
campaign idea for a school product, event, or service (poster, social ad, 
flyer). 

●​ Discussion: How should visuals, language, and tone match the 
audience? 

●​ Share: Conduct a gallery walk where students preview each other’s 
campaign drafts and leave sticky-note feedback. 

●​ Exit Ticket: “What message do you want your audience to remember 
most from your campaign?” 

5 Presenting and Reflecting 

●​ Task: Students review feedback from the previous day and make edits to 
their campaign as needed.  

●​ Share: Each team shares their revised plan with one other group.  
●​ Reflection: Students write a brief summary, “What worked best about my 

campaign and what would I improve?” 

 
Assessment 

●​ Completed Marketing Campaign Analysis Worksheet 
●​ Campaign planning worksheet and campaign draft 
●​ Participation in peer feedback 
●​ Reflection journal on marketing and audience connection 

 
Extensions/Differentiation 

●​ Advanced learners: Create a whole multi-platform campaign (poster, social 
media, digital banner). 

●​ Students needing support: Provide sentence frames and guided graphic 
organizers to help them. 

●​ Analyze a local community campaign to compare professional examples. 
●​ Allow students to collaborate in pairs or small groups to strengthen ideas. 
●​ Use visual planning tools (mood boards, Canva boards) for students who 

learn best visually. 
 

 

 



 

Week 20 
Topic: Social Media & Digital Presence 
 
Objective: This week, students will explore how social media influences business 
reputation, customer engagement, and marketing success. They will practice 
creating posts that align with the class’s established brand identity while learning 
the principles of professionalism and digital responsibility. 
 
Standards: 

●​ ISTE: 1.2 Digital Citizen 
●​ PA BCIT Standards: 15.3.8.L (Communication) 15.4.8.K(Computer and 

Information Technologies) 
●​ CTE Standards: Online Marketing Strategies 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Identify the importance of maintaining a professional and consistent 
online presence. 

2.​ Develop social media posts that reflect the class business’s brand identity. 
3.​ Demonstrate digital responsibility and professional tone in business 

communication. 
4.​ Evaluate the quality and effectiveness of social media content. 

Materials: 
●​ Canva or PosterArtist 
●​ Social media post templates on Canva or PosterArtist (Instagram, 

Facebook, X/Twitter, etc.) 
●​ Business Style Guide (from Q2 Week 10)- Click Here 
●​ Sample social media posts (effective vs. poor examples) 

○​ https://medianetic.me/social-media-content-the-good-vs-the-bad/ 
●​ Posting Worksheet 

 

 

https://www.canva.com/design/DAGvfmF1AaY/P6MHGP7tjLffaayiYTvc3g/view?utm_content=DAGvfmF1AaY&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://medianetic.me/social-media-content-the-good-vs-the-bad/


 
Day Lesson Plans 

1 The Impact of Social Media on Business 

●​ Warm-Up: Quick poll “Which brands do you follow online, and why?” 
●​ Discussion: How businesses use social media to reach audiences. 
●​ Task: Analyze 2–3 real company social media accounts for tone, design 

consistency, and engagement style.  
●​ Share: Small groups share one “best practice” and one “common 

mistake” they observed. 
●​ Exit Ticket: “What can our business gain from using social media 

effectively?” 

2 Branding Consistency Across Platforms 

●​ Review: Class revisits the business’s color palette and logo made during  
Quarter 2. 

●​ Task: Students plan a short campaign post on Canva or PosterArtist 
(caption and image idea) that aligns with the class brand. 

●​ Discussion: How do tone and color affect audience trust and 
recognition? (Reference Matching Design to Brand Identity lesson- Click 
Here when discussing tone)  

●​ Share: Students read their captions aloud; peers provide short 
feedback on clarity and tone. 

●​ Exit Ticket: Submit one completed caption draft. 

3 Professionalism & Digital Citizenship 

●​ Warm-Up: View three social media post examples (professional, casual, 
unprofessional).- Click Here 

●​ Discussion: Why professionalism matters in a business account vs. a 
personal account. 

●​ Task: Students rewrite an unprofessional post into a polished, 
brand-appropriate version. 

●​ Share: Volunteers read their rewritten posts, and the class votes on 
which one best fits the brand identity. 

●​ Reflection: “What risks can unprofessional posting cause for a 
business?” 

 

 

https://www.canva.com/design/DAGr-_Ha9Ws/yUT4E1LjLDCz-_qtetvLyA/view?utm_content=DAGr-_Ha9Ws&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGr-_Ha9Ws/yUT4E1LjLDCz-_qtetvLyA/view?utm_content=DAGr-_Ha9Ws&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG9Nb4yQ3s/dwRq13b-0_-dHdmFAxs6fw/view?utm_content=DAG9Nb4yQ3s&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


4 Content Creation & Visual Design 

●​ Task: Create 2–3 social media posts promoting a product or event using 
Canva templates or PosterArtist. 

●​ Peer Review: Students pair up to review posts for visual alignment and 
tone consistency (professional/ casual.) 

●​ Discussion: How does good design help strengthen audience 
engagement? 

●​ Exit Ticket: “What design choice made your post stand out?” 

5 Social Media Scheduling & Review 

●​ Task: Create a 5-day posting schedule using the Posting Worksheet. 
Students should make sure to include captions, images, and timing 
suggestions. 

●​ Share: Small groups present their mock social media plans. 
●​ Discussion: Which posts are most engaging and why? 
●​ Reflection Journal: Students write a one-paragraph reflection—“How 

can social media strengthen our business’s reputation?” 

 
Assessment 

●​ Completed social media post drafts (images and captions) 
●​ 5-day mock posting schedule 
●​ Participation in peer feedback and discussions 
●​ Reflection journal on professionalism and branding consistency 

 
Extensions/Differentiation 

●​ Advanced learners: Design a short-term ad campaign for multiple 
platforms (Instagram + print). 

●​ Students needing support: Use structured templates and caption starters. 
●​ Create an infographic showing “Do’s and Don’ts of Social Media for 

Business.” 
●​ Allow verbal rather than written reflection for students with writing 

accommodations. 
●​ Offer peer or small-group editing sessions for digital drafts. 

 
 

 



Week 21 
Topic: Photography & Visual Content Creation 
 
Objective: During Week 21, students learn how to plan, capture, and edit 
high-quality photographs for use in marketing materials and digital promotion. 
Emphasis will be placed on lighting, composition, and brand consistency. 
Students will conduct a product photo shoot, practice basic editing, and reflect 
on how visuals influence marketing effectiveness. 
 
Standards: 

●​ ISTE: 1.6 Creative Communicator 
●​ PA BCIT Standards: 15.4.8.E (Computer and Information Technologies) 
●​ CTE Standards: Visual Media Skills 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Demonstrate proper lighting and composition techniques in photography. 
2.​ Capture high-quality images suitable for promotional use. 
3.​ Edit photos for clarity, color balance, and consistency with brand 

standards. 
4.​ Evaluate and improve visual content through peer critique. 

Materials: 

●​ Cameras, smartphones, or tablets with cameras 
●​ Tripods or stable surfaces 
●​ Backdrops and lighting sources (lamps, windows, reflectors) 
●​ Canva or photo editing software 
●​ Product samples for photoshoots 
●​ Imagery Warm Up Examples 
●​ Peer Photo Critique Form 
●​ Intro to Photography Basics- Click Here 

 

 

https://www.canva.com/design/DAG5XNbKgBE/nVjbG31ZYwsRXes0IJtUTg/view?utm_content=DAG5XNbKgBE&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


 
Day Lesson Plans 

1 The Power of Visuals 

●​ Warm-Up: Show two product advertisements- one with strong imagery, 
one with poor imagery. Discuss which is more effective and why. 
(Examples in the Week 21 Folder) 

●​ Discussion: How do visuals communicate brand identity and 
professionalism? 

●​ Mini Lesson: Intro to Photography Basics: lighting, angles, focus, and 
composition (Rule of Thirds). 

●​ Exit Ticket: “What photography tip do you think will help your work the 
most?” 

2 Planning the Photoshoot 

●​ Warm-Up: Brainstorm what types of photos the business needs 
(products, team, process, events). 

●​ Task: Students work in small groups to plan a mini photo shoot for a 
specific business need. 

○​ Choose 2–3 items or scenes to photograph. 
○​ Sketch or list planned shots (angles, lighting, background). 

●​ Share: Groups share plans for individual shots for feedback on 
composition ideas. 

●​ Exit Ticket: Submit a written “shot list” for teacher approval. 

3 Photo Capture Day 

●​ Task: Conduct the planned photo shoot using available cameras or 
phones. 

○​ Encourage experimentation with lighting and angles. 
○​ Capture 10–15 photos per group. 

●​ Peer Support: Students assist each other with positioning and lighting 
setups. 

●​ Exit Ticket: “What was one challenge you faced while photographing?” 

 
 

 



4 Editing & Enhancing Photos 

●​ Mini-Demo: Basic photo editing using Canva 
Class-https://www.canva.com/design-school/lessons/uploading-and-edi
ting-photos 

●​ Task: Students edit 3–5 photos from their shoot to prepare them for 
promotional use. 

●​ Share: Compare “before and after” images with peers. 
●​ Discussion: How do edits enhance the professional quality of photos? 
●​ Exit Ticket: Submit final edited images in a shared class folder. 

5 Reflection & Critique 

●​ Activity: Students display one edited photo for a gallery walk. Peers use 
the Peer Photo Critique Form to provide feedback on composition, 
lighting, and brand consistency. 

●​ Discussion: What elements make a product photo marketable? 
●​ Reflection Journal: “What did I learn about how images influence 

customer perception?” 

 
Assessment 

●​ Completed photo shoot and edited images 
●​ Participation in critiques and peer feedback 
●​ Photo quality based on composition and brand alignment 
●​ Reflection journal on process and learning outcomes 

 
Extensions/Differentiation 

●​ Advanced learners: Create a product photo series that tells a visual story 
(3–5 connected images). 

●​ Students needing support: Provide a photography checklist (lighting, focus, 
background, framing). 

●​ Allow collaborative group shoots for students needing assistance. 
●​ Introduce advanced editing features (background removal, color overlays) 

for enrichment. 
●​ Encourage reflection through a short video diary instead of a written 

journal for varied learners. 
 

 

 

https://www.canva.com/design-school/lessons/uploading-and-editing-photos
https://www.canva.com/design-school/lessons/uploading-and-editing-photos


Week 22 
Topic: Video Marketing & Print Branding Foundations 
 
Objective: During Week 22, students learn how video and printed materials work 
together in professional marketing. This week focuses on planning, designing 
printed visuals, and preparing to film student-created promotional videos. 
 
Standards: 

●​ ISTE: 1.6 Creative Communicator 
●​ PA BCIT Standards:  15.4.8.I; 15.4.8.K (Computer and Information 

Technologies) 
●​ CTE Standards: Multimedia in Advertising; Print to Digital Integration 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Analyze how printed posters reinforce branding in video marketing. 
2.​ Create a storyboard that intentionally uses posters in background or 

foreground scenes. 
3.​ Design and print branded posters to be used in video marketing. 
4.​ Prepare props, visuals, and filming materials for next week’s production. 

Materials: 
●​ Canva or PosterArtist 
●​ eColor Poster Printer & print media 
●​ Storyboard Template 
●​ Classroom props 
●​ Cameras or phones 

 

 

 

 

 

 

 

 
 

 



Day Lesson Plans 

1 Introduction to Video + Poster Integration 
●​ Warm-Up: Watch sample ads with printed visuals (posters/ labels) in 

scenes. Are printed items meant to stand out or fade into the 
background? 

○​ https://youtu.be/iYhCn0jf46U?si=wsFtSRtZK-V3euH1 
○​ https://youtu.be/0Ab-F7Y3IXc?si=s1UGgibo7TL_I2tw 
○​ https://youtu.be/XINImbZzU7I?si=yhJexjhgOXLsNhgj 
○​ https://youtu.be/ngRuqEhCE0k?si=0GIq05waroylpP5H 

●​ Discussion: Why do brands place printed visuals inside videos? 
●​ Task: Students select a product/event to promote. 
●​ Exit Ticket: List two printed visual ideas to include in the video. 

2 Storyboard Planning 
●​ Mini-Lesson: Use one or both of these videos for your students to learn 

how to create a storyboard: 
○​ https://youtu.be/GHjgwqcj62E?si=8FsMGGtsI6ArfRFA 
○​ https://youtu.be/dnlQN_L5HC0?si=S3JPMoCZDcLoY0_w 

●​ Task: Students will complete a full storyboard using the Storyboard 
Template to create a video/ ad for the product or event they chose the 
previous day. Students should make sure to label on the storyboard 
where their two printed items will be in their video.  

●​ Peer Share: Students pitch storyboard concepts to classmates. 
●​ Exit Ticket: Submit storyboard draft. 

3 Poster Design Workday 1 
●​ Task: Students design their first posters 
●​ Teacher Check-In: Approve poster drafts before printing later in the 

week. 
●​ Exit Ticket: Upload poster draft. 

 

https://youtu.be/iYhCn0jf46U?si=wsFtSRtZK-V3euH1
https://youtu.be/0Ab-F7Y3IXc?si=s1UGgibo7TL_I2tw
https://youtu.be/XINImbZzU7I?si=yhJexjhgOXLsNhgj
https://youtu.be/ngRuqEhCE0k?si=0GIq05waroylpP5H
https://youtu.be/GHjgwqcj62E?si=8FsMGGtsI6ArfRFA
https://youtu.be/dnlQN_L5HC0?si=S3JPMoCZDcLoY0_w


4 Poster Design Workday 2 
●​ Task: Finish designing 2–3 posters for the video. 
●​ Technique Focus: 

○​ readability on camera 
○​ background vs. foreground scale 

●​ Exit Ticket: Submit print-ready files. 

5 Proof Printing 
●​ Printer Task: Students print smaller proof samples to check color, clarity, 

and image sharpness. 
●​ Adjustments: Students correct errors (too dark, blurry, distracting). 
●​ Exit Ticket: Write one improvement needed before final printing. 

 
 
 
Assessment 

●​ Storyboards 
●​ Poster drafts 
●​ Proof prints 
●​ Participation in critique discussions 

 
Extensions/Differentiation 

●​ Advanced: Add an animated title card matching printed branding. 
●​ Templates available for students who need structured poster layouts. 
●​ Pair roles (director, designer, editor) for students with different strengths. 
●​ Provide alternative storyboard formats (visual vs. written). 

 
 

 

 



Week 23 
Topic: Filming, Printing, & Video Editing 
 
Objective: During Week 23, students will use the printed posters from last week to 
film marketing videos. This week focuses on printing final posters, recording 
scenes, editing promotional content, and preparing for a final class showcase. 
 
Standards: 

●​ ISTE: 1.6 Creative Communicator 
●​ PA BCIT Standards: 15.4.8.I (Computer and Information Technologies) 
●​ CTE Standards: Multimedia Design; Production Integration 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Print and use large posters as part of video marketing content. 
2.​ Film scenes that incorporate printed branding. 
3.​ Edit promotional videos using consistent visual themes. 
4.​ Present videos to a peer audience. 

Materials: 
●​ Mounted or trimmed posters 
●​ Cameras or phones 
●​ Canva Video editing software 
●​ Mini Lesson: Tips for getting clean, professional prints- Click Here 
●​ Poster Finishing Checklist- Click Here 

 

 

https://www.canva.com/design/DAG5dZ96z5w/-lVViH7OX3pNT3jJYDGEXw/view?utm_content=DAG5dZ96z5w&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG9NRWCnOQ/Bln8uUPvGM7bQDqebmxpPg/view?utm_content=DAG9NRWCnOQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


 
 

Day Lesson Plans 

1 Final Poster Printing 
●​ Task: Students print their full-size posters for the video. 
●​ Mini-Lesson: Tips for getting clean, professional prints (bleed, trim lines, 

margins).-Click Here 
●​ Finishing: Trim or mount posters. 
●​ Exit Ticket: Submit Poster Finishing Checklist Click Here. 

2 
Filming Day 1 

●​ Setup: Students arrange posters strategically in filming locations. 
●​ Task: Film the first half of video scenes. 
●​ Teacher Coaching: Camera angles, lighting, and poster placement. 
●​ Exit Ticket: Upload two raw clips to a folder on Canva 

3 Filming Day 2 
●​ Task: Complete filming. 

○​ Students help each other with sound, lighting, and timing. 
○​ Poster Use: 

■​ Background branding 
■​ Props 
■​ Product signage 

●​ Exit Ticket: 3 filming challenges + solutions. 

4 Editing Workshop 
●​ Mini Lesson: Social Video Editing Basics on Canva Class- 

https://www.canva.com/design-school/lessons/social-video-editing-basi
cs 

●​ Task: Students will edit film using Canva 

 
 

 

https://www.canva.com/design/DAG5dZ96z5w/-lVViH7OX3pNT3jJYDGEXw/view?utm_content=DAG5dZ96z5w&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG9NRWCnOQ/Bln8uUPvGM7bQDqebmxpPg/view?utm_content=DAG9NRWCnOQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design-school/lessons/social-video-editing-basics
https://www.canva.com/design-school/lessons/social-video-editing-basics


5 Class Showcase 
●​ Share: Students present their promotional videos. 
●​ Peer Feedback: 

○​ Did the printed posters strengthen the message? 
○​ Was branding consistent? 

●​ Reflection Journal: What would you improve next time? 

 
Assessment 

●​ Final printed posters 
●​ Raw film clips 
●​ Edited marketing video 
●​ Peer feedback 
●​ Reflection entry 

 
Extensions/Differentiation 

●​ Advanced: Create alternate versions for different target audiences. 
●​ Support: Provide guided editing steps or templates. 
●​ Optional: Add subtitles, music, or end screens. 
●​ Team Option: Students may divide roles (editor/designer/camera tech). 

 
 

 



Week 24 
Topic: Customer Feedback & Surveys 
 
Objective: Throughout Week 24, students will learn how to collect and analyze 
customer feedback to improve products and marketing strategies. They will 
design and distribute surveys, interpret data, and suggest improvements for 
future business operations. 
 
Standards: 

●​ ISTE: 1.7 Global Collaborator 
●​ PA BCIT Standards: 15.4.8.F (Computer and Information Technologies); 

15.6.8.C (Finance and Economics). 
●​ CTE Standards: Data Collection & Improvement 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Analyze the strengths and weaknesses of the business 
2.​ Use reflection and feedback to propose workflow improvements 
3.​ Complete a mid-term business report 
4.​ Set goals for future quarters 

Materials: 

●​ Types of Feedback (quantitative vs. qualitative)-Click Here 
●​ Google Forms, Microsoft Forms, or paper surveys 
●​ Computers or tablets 
●​ Graph paper or digital charting tools 
●​ Reflection journals 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

https://www.canva.com/design/DAG5jAnNGio/5XqhhBUZEU6Yrio65dzLlw/view?utm_content=DAG5jAnNGio&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


Day Lesson Plans 

1 Why Feedback Matters 

●​ Warm-Up: Discuss, “How do businesses know what customers want?” 
●​ Mini-Lesson: Types of Feedback (quantitative vs. qualitative). Link 

provided in Materials List 
●​ Task: Analyze example surveys- identify effective and unclear questions. 

(In Mini-Lesson) 
●​ Exit Ticket: “What’s one good survey question you could ask our 

customers?” 

2 Writing Strong Survey Questions 

●​ Discussion: Characteristics of clear, unbiased, and measurable 
questions. 

●​ Task: Students draft 6-8 survey questions for the class business. 
●​ Peer Share: Exchange drafts to revise unclear wording. 
●​ Exit Ticket: Submit final draft of survey questions. 

3 Creating and Distributing Surveys 

●​ Task: Build a survey digitally (Google Forms or similar). 
●​ Peer Collaboration: Review surveys for clarity and visual layout. 

○​ Optional: Share surveys with teachers, staff, or students for real 
responses. 

●​ Exit Ticket: Confirm survey launch and expected respondents. 

4 Collect Data or Create Mock Data 

●​ Task: Collect responses to student created surveys. 

 
 
 
 
 
 

 



5 Analyzing Results 

●​ Task: Review collected responses (real or mock data). 
●​ Discussion: Identify patterns- What worked well? What needs 

improvement? 
●​ Share: Create simple graphs or charts summarizing key findings. 
●​ Reflection Journal: “How does feedback help our business grow? What 

was the most surprising thing you learned from the data?” 

 
 
Assessment 

●​ Completed survey (draft and final version) 
●​ Participation in data analysis and discussion 
●​ Presentation or infographic summarizing results 
●​ Reflection journal on business improvement 

 
Extensions/Differentiation 

●​ Advanced learners: Compare data across multiple feedback sources. 
●​ Students needing support: Use pre-made survey templates and visual data 

tools. 
●​ Create simplified survey options for lower reading levels. 
●​ Use color-coded data visualization for accessibility. 
●​ Encourage students to write a business improvement proposal based on 

survey results. 

 

 

 



Week 25 
Topic: Large-Format Campaign Project (Design Phase) 
 
Objective: Week 25 begins a two-week capstone-style print project. Students 
design a coordinated multi-poster campaign that will be printed on the printer in 
Week 26. Students will focus on concept development, layout, color decisions, 
proofing, and preparing files for final production. 
 
Standards: 

●​ ISTE: 1.4 Innovative Designer 
●​ PA BCIT Standards: 15.4.8.H (Computer and Information Technologies); 

15.9.8.F (Marketing) 
●​ CTE Standards: Print Production & Layout Skills 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Develop a 3–4 piece poster campaign with consistent branding. 
2.​ Produce draft designs and scaled proofs. 
3.​ Prepare print-ready files and organize workflow for Week 26. 
4.​ Collaborate to plan large-format print tasks. 

 
Materials: 

●​ Canva / PosterArtist 
●​ Test-print roll 
●​ Mini-Lesson: Scaling for Large-Format Prints & DPI- Click Here 
●​ Product Quality Rubric (Q1 Week 8) 

 

 

https://www.canva.com/design/DAG5jYRv8GM/SUx8ObeDfobVZew3stka9w/view?utm_content=DAG5jYRv8GM&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


 
Day Lesson Plans 

1 Project Introduction & Theme Selection 
●​ Warm-Up: Review real poster campaigns. 

○​ https://camphouse.io/blog/famous-ads 
○​ Use your discretion as the following may not be appropriate for 

all ages / school use. You may want to skip: 
■​ 4. Old Spice – “The Man Your Man Could Smell Like” 
■​ 8. Dove – “Real Beauty” 
■​ 15. Dos Equis – “The Most Interesting Man in the World” 

●​ Task: Students choose a theme and sketch the components of a 3–4 
poster set. 

●​ Exit Ticket: Submit rough sketches. 

2 Drafting Posters (Workday 1) 
●​ Mini-Lesson: Scaling for large-format prints & DPI 
●​ Task: Students begin digital drafts of their posters. 
●​ Exit Ticket: Upload progress to shared folder. 

3 Drafting Posters (Workday 2) 
●​ Task: Continue design; focus on typography, layout, consistency by 

referring to previous lessons. 
●​ Peer Check: Partners review designs for alignment and brand unity. 
●​ Exit Ticket: Submit drafts for teacher feedback. 

4 Proofing & Corrections 
●​ Task: Produce small proof prints of key sections (color, fonts, clarity). 
●​ Printer Integration: Test-print samples using the printer.  This can be 

done on a small scale using the “Test Print” button on Step 4 in 
PosterArtist. 

●​ Discussion: Identify corrections based on proof quality. 
●​ Exit Ticket: List 3 changes needed before final printing. 

 

https://camphouse.io/blog/famous-ads


5 Finalizing Print-Ready Files 
●​ Workday: Students finalize poster files and prepare them for Week 26 

production. 
●​ Exit Ticket: Turn in print-ready files + print checklist. 

 
Assessment 

●​ Sketches & drafts 
●​ Proof prints 
●​ Print-ready files 
●​ Designer’s checklist 
●​ Peer critique form 

 
Extensions/Differentiation 

●​ Advanced: Add a vertical banner or social media companion graphics. 
●​ Provide accessible templates for students needing layout support. 
●​ Allow collaborative campaigns for students preferring shared workload. 
●​ Offer extra time for students who need slower design pacing. 

 

 

 

 



Week 26 
Topic: Large-Format Campaign Project (Printing & Delivery Phase) 
 
Objective: Week 26 continues the two-week poster campaign project. Students 
take their final print-ready designs from Week 25 and turn them into full-size, 
professionally finished posters using the printer. Students also complete 
trimming, mounting/finishing, packaging, and delivering the final products. 
 
Standards: 

●​ ISTE: 1.7 Global Collaborator 
●​ PA BCIT Standards: 15.2.8.A (Career Management); 15.4.8.H (Computer and 

Information Technologies) 
●​ CTE Standards: Print Production & Finishing Techniques 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Operate the printer to produce high-quality posters. 
2.​ Perform trimming, mounting, and quality checks. 
3.​ Package and deliver final posters professionally. 
4.​ Reflect on the effectiveness of their campaign. 

Materials: 
●​ ecolor PosterPrinter 
●​ Paper rolls, ink, replacement parts 
●​ Trimmers, rulers, cutting mat 
●​ Mounting materials (if used) 
●​ Mini-Lesson: Clean Trimming Techniques & Mounting options- Click Here 
●​ Product Quality Rubric (Q1 Week 8) 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

https://www.canva.com/design/DAG5kcaTiZQ/y5re25dJUJ2wg3rk3BXBNQ/view?utm_content=DAG5kcaTiZQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


Day Lesson Plans 

1 Printer Setup & First Poster Printing 
●​ Warm-Up: Review safety and setup steps. 
●​ Task: Students load media, select color profiles, and print their first 

poster. 
●​ Exit Ticket: Evaluate first print using Product Quality Rubric. 

2 Continued Printing (Workday 2) 
●​ Task: Students print remaining posters in their campaign set. 
●​ Peer Support: Students help one another monitor prints. 
●​ Exit Ticket: Record total material usage for cost tracking and reference 

accounting manager software. 

3 Finishing & Trimming Posters 
●​ Mini-Lesson: Clean Trimming Techniques & Mounting Options. 
●​ Workday: Students trim edges, mount if needed, and prepare posters for 

presentation. 
●​ Exit Ticket: Submit Product Quality Rubric. 

4 Packaging & Delivery 
●​ Task: Roll or mount posters and package them professionally. 
●​ Delivery Practice: 

○​ Label items 
○​ Complete delivery slips 
○​ Conduct mock “client pickup” 

●​ Exit Ticket: What made your posters look professional? 

5 Gallery Walk & Reflection 
●​ Task: Class gallery walk of completed poster campaigns. 
●​ Peer Critique: Students review each other’s final products. 
●​ Reflection Journal: “How did the printing process impact my final 

design?” 

 



 
Assessment 

●​ Final printed campaign set 
●​ Product Quality Rubric 
●​ Finishing & packaging 
●​ Peer critique form 
●​ Reflection journal 

 
Extensions/Differentiation 

●​ Advanced: Create a behind-the-scenes video documenting the print 
process. 

●​ Provide guided trimming or finishing help for students who need additional 
support. 

●​ Allow collaborative printing teams for complex poster sets. 
●​ Offer reprint opportunities for students refining quality. 

 

 

 



Week 27 
Topic: Mid-Semester Review & Adjustments 
 
Objective: Week 27, students and the teacher will review progress toward business 
goals, reflect on successes and challenges, and propose strategies for 
improvement. This week focuses on self-assessment, team evaluation, and 
workflow adjustments to prepare for the next phase of operations. 
 
Standards: 

●​ ISTE: 1.1 Empowered Learner 
●​ PA BCIT Standards: 15.4.8.H (Computer and Information Technologies); 

15.6.8.F (Finance and Economics). 
●​ CTE Standards: Business Reflection 

 
Learning Objectives 
By the end of the week, students will be able to: 

1.​ Evaluate the effectiveness of their work and the business as a whole. 
2.​ Identify personal and team strengths and areas for improvement. 
3.​ Suggest workflow or operational adjustments for better efficiency. 
4.​ Set short-term goals for the next project phase. 

Materials: 
●​ Participation, Skills, and Attitude Self-Assessment Worksheet 
●​ Team Evaluation Form 
●​ Chart paper or digital whiteboard 
●​ Journals for goal setting 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Day Lesson Plans 

1 Business Performance Review 

●​ Warm-Up: Review highlights from the past semester. 
●​ Task: Analyze business metrics (orders completed, quality, feedback). 
●​ Discussion: “What went well and what could be improved?” 
●​ Exit Ticket: Write one success and one challenge from the semester. 

 

2 Individual Reflection 

●​ Task: Complete the Participation, Skills, and Attitude Self-Assessment 
Worksheet 

●​ Peer Discussion: Share one strength and one goal with a partner. 
●​ Exit Ticket: Submit worksheet. 

3 Team Evaluation 

●​ Task: Groups discuss how well they’ve worked together and identify 
areas to improve. 

●​ Discussion: How do communication and roles affect workflow? 
●​ Exit Ticket: Submit Team Evaluation Form. 

4 Production & Packaging 

●​ Task: Diagram the class’s current workflow (order intake → design → 
print → delivery). 

●​ Discussion: Identify bottlenecks and brainstorm ways to improve 
efficiency. 

●​ Share: Teams present one process improvement idea. 
●​ Exit Ticket: “What change could have the biggest impact on our 

success?” 

 
 
 
 
 

 



5  Goal Setting for Next Phase 

●​ Task: Set individual and group SMART goals for the next quarter. 
●​ Share: Students record goals on class board or digital document. 
●​ Reflection Journal: “How will I personally contribute to our business’s 

success moving forward?” 

 
Assessment 

●​ Self-assessment and team evaluation forms 
●​ Participation in discussions 
●​ Workflow improvement proposal 
●​ Reflection journal and goal sheet 

 
Extensions/Differentiation 

●​ Advanced learners: Create a written improvement plan or workflow 
proposal. 

●​ Students needing support: Provide guided reflection questions or sentence 
starters. 

●​ Allow verbal goal-setting check-ins instead of written ones. 
●​ Include visuals (charts or diagrams) for accessible understanding. 
●​ Pair reflective students with more active peers for balanced discussions. 
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